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Welcome

Thank you for your interest in joining Fight
for Sight as our new Chief Scientific
Officer. Fight for Sight is one of the UK’s
leading funders of vision research, with a
proud history of backing excellent science
and an extensive portfolio of research and
relationships across the sector. We are
now at an important inflection point in our
development. We want to build on that
strength while becoming increasingly
strategic about where and how we invest,
using our funding, influence and
convening power to stimulate innovation,
attract greater investment and help
accelerate the journey from scientific
discovery towards treatments and tangible
benefits for patients. The Chief Scientific
Officer will have a central role in shaping
that ambition and significant influence over
the future direction of our organisation.

You will be joining a highly motivated and
ambitious organisation with a strong
culture and consistently high levels of staff
engagement. Headquartered in Aldgate in
the City of London, but with relationships
and reach across the UK, we have built a
substantial research portfolio over many
years and strong connections across
universities, clinical research, the NHS,
other funders, policymakers and the wider

sight loss sector. We have an excellent
platform from which to grow our impact,
alongside an Executive Leadership Team
and Board determined that Fight for Sight
should use its resources, reputation and
relationships to make an increasingly
significant contribution to the future of
vision research.

We are looking for an outstanding
scientific leader who understands both
what it takes to maintain the highest
standards of research excellence and how
a modern research organisation can
create impact beyond the grants it awards.
You will understand the research
infrastructure and have the scientific
credibility to build trusted relationships
across that community. Just as
importantly, you will be curious about what
sits beyond it: how we connect science
with patients, clinicians, industry,
technology, investors, other funders and
sources of income; how emerging
opportunities can be identified and
developed; and how Fight for Sight can
use partnerships, collaboration and its own
investment to unlock greater capability and
impact.
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This is therefore an opportunity for
someone who wants to do more than
steward an established research portfolio.
| am looking for a colleague who will bring
scientific authority, strategic imagination
and ambition to our Executive Leadership
Team; someone who enjoys working
collaboratively, is comfortable engaging
with commercial as well as academic
partners, and wants to help shape what
Fight for Sight can become. If that
combination excites you, | hope you will
consider joining me and our team as we
build the next chapter of Fight for Sight
and seek to make an even greater
difference for people affected by sight
loss.

Kind regards,
Keith Valentine

Chief Executive Officer
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Our Purpose
& Strategy

Imagine being told that you, or someone
you love, is losing their sight. In that
moment, two profound questions demand
urgent answers: Can this be stopped?
How will | live my life?

Currently, research into preventing and
treating sight loss is chronically
underfunded, receiving a mere 1.2% of
publicly funded health research grants:
people who are blind or vision impaired
are three times more likely to experience
loneliness and isolation than the general
population. We find and fund the brilliant
minds and bright ideas that put change in
sight. Our researchers are at the forefront,
making breakthroughs and discoveries
that will prevent, treat and cure eye
disease. The partnerships we build and
initiatives we support are changing life for
blind and vision impaired people.

Fight for Sight’s vision is to “Save Sight.
Change Lives.” We fund scientific
research that contributes to the
understanding, prevention, diagnosis and
treatment of sight loss, alongside social
change initiatives that improve the lives of
blind and vision impaired people.

Our work is informed by evidence, expert
assessment and the lived experience of
people affected by vision loss. Our
strategy focuses on funding high-quality
research and social change activity,
developing research talent, encouraging
collaboration and strengthening the
organisations and communities working
across the sight loss sector.
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Our Values

Together

+ We are a community of colleagues.
So, if we face challenges, we link arms
and work together to find a solution.

* Our collaborative spirit extends across
and beyond our sector to drive impact.

» We convene experts to collaborate in
our vision to: Save sight. Change lives.

Bold

* We fund brilliant minds and bright
ideas to put change in sight.

+ We innovate across everything we do.

» Creative and courageous, we’re
always seeking opportunities for
growth.

* We adopt technology, tools and
processes to deliver change at pace.

« The work we fund ignites research and
accelerates treatments and cures.

Tenacious

* People who are blind or vision
impaired are impatient for change, and
SO are we.

« We’re dynamic but not at the cost of
longevity, so we won'’t stop until our
vision (Save Sight. Change Lives)
becomes a reality.

« Challenging the status quo will
accelerate our success.

Informed

We are driven by expertise, and we
are experts by virtue of our lived
experience.

We use our collective expertise to
guide our actions and decisions.

We’re impact-driven — and we actively
share our insights to catalyse change.

Optimistic
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We believe we will deliver a brighter
future for blind and vision impaired
people and their families.

We have the evidence and skills to
support this belief and can
demonstrate impact, which inspires
others.



O
FIGHT FOR
SIGHT

Our Impact

In 2025/26, we had 117 active grants with a value of £13.5 million,
split across research and social change grants.

Scientific research

lllllllllllllllllllllllllllllllllllllllllll

Small grants

In 2025/26

25 grants

were awarded totalling

PhD studentships
Zakarian Awards

Project grants

£2.4 million

UK Vision Research Network

Clinical trial

OO0 O06

Grants per region Grants per strategic area
10 London S
1 Scotland
Understandi
p Northern Ireland 10 nderstanding
p. North East .
3 South East - 7 Treatment
2 North West : ....................................
2 Wales : © Diagnosis
L East Midlands R
2 South West . 2 Health services or

policy research
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The Role

The Chief Scientific Officer (CSO) will be
Fight for Sight's executive scientific leader,
providing the scientific vision, leadership,
judgement and credibility required to
position the charity as the UK's leading
catalyst for accelerating progress in vision
research from scientific discovery towards
patient benefit.

The CSO will determine where Fight for
Sight can make the greatest difference
within the research and innovation
landscape. They will lead the development
and continuing evolution of our scientific
strategy, understand the strength, maturity
and translational potential of our existing
research portfolio, identify emerging
scientific opportunities and recommend
where and how the charity should invest.
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The role goes significantly beyond the
leadership of research grant-making. The
CSO will consider the full pathway from
discovery through translation and towards
clinical application, identifying where Fight
for Sight can use its funding, influence,
partnerships and convening power to
overcome barriers and accelerate
progress.

Working closely with the Chief Executive,
Board and appropriate scientific advisers,
the CSO will ensure that Fight for Sight's
scientific priorities are driven by rigorous
scientific evidence and expert judgement
while being informed appropriately by the
experiences and priorities of people
affected by sight loss.
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Responsibilities

1. Scientific Strategy and

Leadership

» Act as Fight for Sight's principal scientific
leader and adviser to the Chief Executive,
Executive Leadership Team and Board.

* Lead the development, implementation and
continuing evolution of Fight for Sight's
research and innovation strategy.

+ Identify the scientific questions,
technologies, capabilities and research
areas where Fight for Sight has the greatest
opportunity to accelerate progress.

» Translate developments across vision
science, medicine, technology and the
wider life sciences into clear strategic
choices for the organisation.

» Bring evidence-based recommendations on
scientific priorities and investment to the
Chief Executive and Board, enabling
trustees to exercise effective strategic
oversight without requiring the Board itself
to determine detailed scientific priorities.

» Ensure Fight for Sight anticipates important
developments rather than simply
responding to them.

2. Portfolio Intelligence and
Scientific Assessment

Map the portfolio across the research and
translational pathway, from discovery
science through preclinical development
and towards clinical application and patient
benefit.

Establish meaningful scientific and
translational metrics through which the
organisation can understand the maturity,
progress and potential of its investments.

Identify promising research within the
existing portfolio that may have
opportunities for further development or
acceleration.

Identify gaps, duplication, barriers and
emerging opportunities across the portfolio.

Ensure future investment decisions are
informed by evidence about where Fight for
Sight funding can create the greatest
additional impact.

Develop reporting that enables the
Executive and Board to understand not
simply what Fight for Sight funds, but what
progress that investment is helping to
achieve.
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. Research Investment

trategy

Maintain an appropriate element of high-
quality investigator-led research while
developing a greater proportion of
strategically targeted investment.

Develop targeted calls around priority
scientific challenges, technologies or
opportunities.

Explore investment at different stages of the
research and innovation pathway rather
than assuming a single model of grant
funding.

Consider investment in research
capabilities, infrastructure, networks,
centres, clusters or platforms where these
could create greater long-term impact than
individual project funding.

Develop collaborative programmes and co-
investment models capable of leveraging
significantly greater investment into vision
research.

Ensure rigorous peer review, assessment
and scientific decision-making underpin all
research investments.

4. Translation and Acceleration

 |dentify barriers preventing promising
discoveries progressing towards clinical
application.

+ Identify research within and beyond the
Fight for Sight portfolio where targeted
intervention could accelerate progress.

» Develop approaches that connect discovery
science with translational research, clinical
research and innovation.

» Build relationships with organisations
capable of taking promising discoveries into
subsequent stages of development.

+ Consider where Fight for Sight should fund
directly, where it should co-invest and
where its greatest contribution may be
convening, influencing or connecting others.

» Ensure that patient benefit and translational
potential are appropriately considered
throughout the organisation's scientific
strategy.

5. Scientific Partnerships and
Industry

» Develop strategic relationships with
universities and research institutes; NHS
organisations and clinical research
networks; biotechnology and
pharmaceutical companies; medical
technology and digital health businesses;
NIHR, UKRI and other research funders;
government and regulators; medical
research charities; investors and innovation
organisations; and international research
partners.

Develop an intentional approach to industry
engagement, identifying opportunities for
partnership, co-investment, translation and
knowledge exchange while protecting Fight
for Sight's independence, reputation and
charitable purpose.



6. Scientific Governance

» Ensure the organisation has access to the
depth and breadth of scientific expertise
required to inform major strategic and
investment decisions.

* Work with the Chief Executive and Board to
develop an appropriate scientific advisory
structure supporting the CSO and trustees.

* Ensure clear distinction between expert
scientific advice, executive decision-making
and trustee oversight.

* Maintain rigorous standards of scientific
integrity, independence, peer review and
conflict-of-interest management.

* Ensure trustees receive clear and
accessible scientific advice to support
effective governance.

7. People with Lived Experience

» Develop appropriate mechanisms for
involving people with lived experience
throughout research design, funding and
translation.

* Ensure patient and public involvement
strengthens the relevance, quality and
impact of Fight for Sight-funded research.

* Work closely with colleagues responsible
for patient, community and sector
engagement.

* Maintain clarity that scientific prioritisation
and assessment must ultimately be
grounded in scientific evidence, expertise
and rigorous assessment.
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8. Convening and Sector
Leadership

Identify major scientific challenges where
collective action is required.

Bring together researchers, clinicians,
industry, funders, policymakers and people
affected by sight loss around shared
opportunities.

Develop collaborations that would be
difficult for individual organisations to
establish independently.

Represent Fight for Sight within major
scientific, clinical and research forums
nationally and internationally.

9. Executive Leadership

Contribute to organisational strategy,
planning and decision-making.

Work closely with the Chief Executive to
connect scientific ambition with
organisational strategy and financial
capacity.

Work with income-generation colleagues to
develop compelling propositions capable of
attracting significant new investment into
vision research.

Build organisational understanding of
research, innovation and scientific
opportunity.

Lead and develop a high-performing
research and programmes function.

Champion an ambitious, evidence-led and
collaborative organisational culture.
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Measures of
Success

A clear and credible scientific strategy that establishes where Fight
for Sight can have greatest impact.

A comprehensive understanding of the scientific and translational
maturity of the charity's research portfolio.

Increased proportion of investment directed towards clearly identified
strategic opportunities.

Evidence of promising research being accelerated towards patient
benefit.

Significant additional research investment leveraged through
partnerships and co-investment.

Strong strategic relationships across academia, healthcare, industry,
government and the wider life sciences sector.

Effective scientific governance and high-quality scientific advice to
the Executive and Board.

Growing recognition of Fight for Sight as a scientific leader, strategic
investor and catalyst for progress in vision research.
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Person
Specification

Essential Experience and

Expertise
* A PhD, medical qualification or equivalent .

Highly Desirable Experience

Ophthalmology, vision science or

doctorate/research standing.

An internationally credible scientific or
clinical research profile.

Substantial senior leadership experience
within medical research, academia,
healthcare, biotechnology, pharmaceuticals,
life sciences or a closely related field.

Significant experience of developing
research or scientific strategy.

Deep understanding of the pathway from
discovery science through translation
towards clinical application.

Experience of assessing research portfolios
and making strategic research investment
decisions.

Experience of peer review, scientific
advisory structures and research
governance.

Experience of developing substantial
collaborations across institutional or sector
boundaries.

The credibility to influence senior scientists,
clinicians, industry leaders, funders and
policymakers.

Experience operating effectively with
executive teams and Boards.

Neuroscience.
* Translational medicine.
» Clinical research and trials.
» Biotechnology or pharmaceuticals.

» Research commercialisation and
intellectual property.

* Industry/academic collaboration.
* Innovation or translational funding.

» Venture or other forms of scientific
investment.

+ Al, data science, digital health or emerging
technologies.

* Research infrastructure, centres or major
collaborative programmes.

» Charity research funding and governance.



Skl"S and Attributes

An outstanding strategic scientific thinker
able to see beyond individual projects to the
wider research landscape.

» Scientifically authoritative while
intellectually curious and open to challenge.

» Able to distinguish genuinely transformative
scientific opportunities from those that are
simply fashionable or incremental.

» Comfortable making judgements in areas of
scientific uncertainty.

» Able to translate complex science into clear
organisational choices and investment
decisions.

* An exceptional relationship builder capable
of working across academia, healthcare,
industry, government and the charitable
sector.

» Commercially aware while strongly
committed to scientific independence and
charitable purpose.

* An influential communicator capable of
explaining complex scientific opportunities
to trustees, donors, partners and wider
audiences.

+ Ambitious about the potential of Fight for
Sight and UK vision research.

* Collaborative, values-driven and focused
ultimately on accelerating progress for
people affected by sight loss.
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The Chief Scientific Officer will ensure that
Fight for Sight is recognised not simply as an
organisation that funds excellent research, but
as an organisation that understands where
vision science is heading, identifies where
progress can be accelerated, mobilises others
around those opportunities and strategically
deploys its funding, influence and partnerships
to move promising science closer to patient
benefit.
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“The two biggest questions my
patients ask are: what is the
cause of my condition, and is
there a treatment? Those
questions have become the
mantra for my research.”

Professor Mariya Moosajee
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How to Apply

Saxton Bampfylde Ltd is acting as an
employment agency advisor to Fight for
Sight on this appointment.

Candidates should apply for this role
through our website at roles.saxbam.com
using code ZAXTB.

Click on the ‘apply’ button and follow the
instructions to upload a CV and cover letter
and complete the online equal
opportunities monitoring* form.

The closing date for applications is
noon on Monday 26 October 2026.

* The equal opportunities monitoring online
form will not be shared with anyone
involved in assessing your application.
Please complete as part of the application
process.

GDPR personal data notice

According to GDPR guidelines, we are only
able to process your Sensitive Personal
Data (racial or ethnic origin, political
opinions, religious or philosophical beliefs,
trade union membership, genetic data,
biometric data, health, sex life, or sexual
orientation) with your express consent. You
will be asked to complete a consent form
when you apply and please do not include
any Sensitive Personal Data within your
CV (although this can be included in your
covering letter if you wish to do so),
remembering also not to include contact
details for referees without their prior
agreement.

Read our quide to writing cover letters
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https://www.saxbam.com/a-guide-to-writing-cover-letters/
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